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In May 2021 MSC Virtuosa became the first ship 
to sail out of Southampton signalling the restart of 
domestic cruising, and ushering in a tremendously 
successful summer of cruise holidays in UK 
waters.  And whilst cruising had been under way 
in many parts of the world since summer 2020, 
this was one of the most positive signals to UK 
holidaymakers that cruising was back.

That summer season has been followed by the restart of international cruising, and so we now 
turn to the opportunities ahead across the industry and across the world, with plenty of new 
ships, new onboard innovations and new destinations.

We know that the past 20 months has been extremely challenging for most of the travel 
industry and the cruise line ecosystem, but our ability to work together and come together 
throughout that period, both virtually and online, has given many of us the support and 
interaction that we have needed.

We are delighted that we are now able to come together in person, with events in November 
and December 2021, and events now in the diary for 2022.  Coming together, networking, 
making new friends and hearing from inspirational, insightful speakers, are really important 
parts of in-person events, and we can't wait to see you again.

CLIA remains focussed on bringing people together – whether in our interactions with 
Government and officials, or at our travel agent focussed events – and we are hugely grateful 
to all of the people who give up their time, share their expertise, and work with the CLIA team 
for the continued success of the cruise industry.

Special mention to our Executive Committee and members of our Working Groups that have 
been central to our work over the past 2 years; with special thanks to out-going CLIA UK 
& Ireland Chair Tony Roberts, who played an incredibly important role in our work towards 
resumption; and to in-coming Chair, Ben Bouldin.

Thank you all for your support and dedication this year. Here’s to a better and brighter 2022.

HELLO THERE

ANDY HARMER
Managing Director

CLIA UK & IRELAND

HELLO THERE
WELCOME TO OUR 2021 YEARBOOK

The UK’s market-leading travel media company, constantly
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WORKING TOGETHER
WORKING TOGETHER TO GET MORE PEOPLE TO CRUISE

@CLIAUKCLIAEuro CLIAEuropeCLIAEurope

LIKE 
SHARE  
COMMENT

SEE THE 
COMPLETE 
PICTURE

DO YOU  
FOLLOW 
US?

CONNECT 
WITH US 
TODAY 

Cruise Lines International Association (CLIA) is the world’s 
largest cruise industry association, providing a unified voice 
and leading authority of the global cruise community.

CLIA brings the whole cruise industry together – ocean and river cruise lines, 
travel agents, ports, destinations and industry suppliers.

We know that the industry is stronger when we all work together with the shared 
aim of promoting the cruise travel experience.

TRAVEL AGENCY MEMBERSHIP

CLIA’s mission is to be the unified global organisation that helps its members 
succeed by advocating, educating and promoting for the common interests of the 
cruise community.

As a travel agent member, CLIA is here to help you cut through the cruise 
information, terminology, trends and opportunities and ultimately to help you grow 
your business as you become a cruise expert. 

We provide official industry training and accreditation, create unique resources 
and host inspiring events designed to provide the tools, knowledge and 
education for agents who want to sell cruise. 

CRUISING.ORG
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Cruising is buoyed 
up by a new wave 
of optimism
Written by 
Dave Monk

 
 
 
 
 

Boarding a ship again this year was an emotional moment 
- especially when I stepped into the atrium to the sight and 
sound of crew welcoming me back to the sea. 

From that initial embarkation, on MSC Virtuosa - the first 
ship to leave British shores in May - I’ve been on four more 
‘seacations’: the maiden voyage of P&O Cruises ship Iona, 
the revamped Celebrity Silhouette, tall ship Golden Horizon 
and Sir Richard Branson’s new baby, Scarlet Lady.

Though all have set sail along the south coast - sometimes 
on scenic cruises, sometimes to further destinations - they 
have been very different experiences… 
 
 
 

 
 
 

To coin Rod 
Stewart’s famous 
song, I am sailing
Written by 
Jeannine Williamson

 

 

“Ladies and gentlemen, this is your cruise director Gene 
speaking, we are sailing and we are so proud to say we are 
back.”  

After the announcement the sound of cheering, applause 
and the celebratory clink of glasses filled the Sky Lounge 
on MSC Virtuosa’s maiden voyage this May. As the line’s 
new flagship shed its mooring ropes in Southampton and 
marked the restart of cruises in UK waters I wasn’t the only 
one with a tear in my eye.

My last time on water was August 2020, when 
CroisiEurope became the first river line to open up 
itineraries to international passengers. But that was almost 
scuppered when UK quarantine measures were imposed 
on France the day after my return. Back then, everything 
felt so uncertain, but with several cruises under my belt so 
far this year - and more in the offing - I am feeling buoyed 
up, in every sense, about the industry that is so close to my 
heart… 

REVIEW: Round-Britain Cruising
As silver linings go, 
that has to be the 
most precious one 
of all
Written by 
Sara Macefield

 

 
 

Glitz, glamour and 
plenty of joie de 
vivre
Written by 
Jane Archer

‘It is so good to be back.’ The words were spoken with 
feeling by Izzy, my wonderful butler on Celebrity Apex, but 
frankly they could have come out of the mouths of any of 
the thousands of people and crew I’ve sailed with since the 
great cruise restart this summer.

And what a summer it’s been! I’ve done five cruises 
around the UK’s south coast (who knew Portland was so 
interesting!) and four hopping around the Greek Isles. Know 
what’s struck me most – apart from how fab it was to be 
back at sea? How happy my fellow passengers were. Brits, 
Americans, Europeans. We’ve all missed cruising so much…

CRUISE
W E E K

#CLIACruiseWeek | 2021

The cobalt sea sparkles enticingly in the sunlight, broken 
only by a scattering of rugged emerald islands and a pod 
of dolphins speeding through the waves around our ship 
like a flotilla of sleek torpedoes. I feel as though I’m in 
the Caribbean, or at the very least the Aegean, but the 
distinctive notes of bagpipes drifting on the breeze remind 
me that we haven’t even left the UK.

It’s no surprise that the mesmerising beauty of the Scottish 
Hebrides made it a star performer of this summer’s 
staycation cruises, perfectly showcased during the maiden 
season of P&O Cruises’ new flagship Iona. But it wasn’t 
the only one. An unexpected boon of the Coronavirus 
curse and restrictions on international cruising was that 
it gave the British Isles a chance to truly shine as a cruise 
destination like never before

FOR THE FULL ARTICLES, PLEASE HEAD TO CRUISING.ORG
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NEW WEEKLY NEWSLETTER
BRINGING YOU THE LATEST CRUISE NEWS

CRUISE  NEWS
BROUGHT TO YOU BY

Summer 2021 saw a re-design of our 
weekly eNewsletter, with a greater 
focus on bringing you a variety of 
industry news alongside updates 
from CLIA.

Now presenting 5 top stories from the past week, we 
aim to become your one-stop-shop to keep you in the 
know on our fast-moving industry. From ship launches 
to deployment changes, technology innovations and 
destination news, we give you the headline and a link 
to read more from one of our trade media partners.

We also have dedicated sections on CLIA Events, 
CLIA online resources and occasionally features from 
our Partners. These allow you to make sure you’re 
making the most of your membership with us - signing 
up to any new training or networking events we have 
announced, and accessing the latest resources we’ve 
added to cruising.org

The eNewsletters are delivered to your Inbox each 
Tuesday lunchtime.
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THE UK’S NUMBER 1 TRAVEL DESTINATION...
REACHING 75% OF ALL CRUISERS, 

MORE THAN ANY OTHER NEWSBRAND!

www.mailmetromedia.co.uk

Southgate warns England stars: You’re not a top team yet
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review

Anita Singh
Line of Duty has 
become a slog. 
Viewers may  
be tempted  
to throw in  
the towel
Page 30

By Laura Donnelly HealtH editor 
and Ben Riley-Smith Political editor

THE public is being warned to resist 
peer pressure to break Covid rules, as 
the first major easing of lockdown 
restrictions takes effect.

From today, people can meet out-
doors in groups of six, or two house-
holds, in private gardens, parks and 
beaches, as temperatures soar.

As well as allowing barbecues, pic-
nics and group walks, the relaxation of 
“stay home” restrictions will include the 
return of organised sports, such as foot-
ball and cricket, and the opening of out-
door swimming pools, tennis courts 
and golf courses.

But a new government advertising 
campaign today will urge the public to 
“take the next steps safely”, with people 

being told not to give in to pressure to 
hug, sit closer than two metres away 
from others outdoors or to meet 
indoors.

The guidance “reiterates the impor-
tance of sticking to the rules, resisting 
the temptation to hug people who aren’t 
in the same household or bubble”,  
officials said.

In the advice, the public will be told 
that “it’s OK to say no ” to those putting 
them under pressure to meet in larger 
groups, or break the rules in other ways.

With a heatwave expected this week 
and some schools already broken up for 
Easter, there is concern within overn-
ment that some could abandon the 
rules, with fears of large gatherings and 
parties as crowds flock to popular areas.

There are also fears that as the 
weather cools towards the Easter week-

Philippa Markou, left, and Teresa Walton at David Lloyd club in Acton, London, as the gym group prepares to reopen its swimming facilities in England under new lockdown rules 

Police aware of 7,000 
school sex reports

‘Illegal on the street 
means illegal online’

George Floyd murder 
trial broadcast to world 

Jab checks may be  
‘last straw’ for pubs

Every police force in the country will 
have to carry out investigations into 
school sex abuse, Britain’s most senior 
child protection officer has warned, as 
he revealed that officers were aware of 
more than 7,000 reports. Chief 
Constable Simon Bailey told The Daily 
Telegraph that the allegations 
engulfing some of the country’s 
leading private schools were the “tip of 
the iceberg” in what would be the 
“next major scandal” for the country 
and a “huge societal problem”. 
Page 8

Social media companies will be forced 
to remove any content that is “illegal 
on the street”, Oliver Dowden, the 
Culture Secretary, has said ahead of the 
publication of long-awaited online 
harms legislation. Mr Dowden said that 
racist abuse posted online was among 
the list of controversies that would  
be clamped down on when the 
Government brings forward new laws 
later this year. The Daily Telegraph has 
campaigned for a Duty of Care to be 
brought in for tech giants since 2018.
Page 2

Television cameras will offer a 
front-row seat today at the trial of 
Derek Chauvin, the white former 
police officer accused of killing George 
Floyd. Mr Floyd’s death in Minneapolis 
last May, after being pinned to the 
ground during an arrest, prompted a 
global movement against racism and 
police brutality. Mr Chauvin is charged 
with second and third-degree murder, 
and second-degree manslaughter. The 
trial is expected to be one of the most 
closely watched in US history.
Page 15 

A vaccine passport scheme would 
force bar staff on to the front line of the 
Covid battle for civil liberties and 
could be “the last straw” for hundreds 
of struggling pubs, Wetherspoon boss 
Tim Martin has warned. Writing for 
The Daily Telegraph, he says that pubs 
are “hanging on for dear life”, as the 
Government prepares to begin 
reopening hospitality next month. 
Forcing customers to show proof of 
vaccination would “only add to 
imminent economic chaos”, he added.
Business, page 1

news news world business

Scrap use of 
BAME label, 
race board 
tells Johnson
Acronym is outdated and unhelpful, says 
panel formed in wake of Black Lives Matter
By Ben Riley-Smith Political editor

THE term BAME should no longer be 
used by public organisations and com-
panies, Boris Johnson’s racial dispari-
ties commission is to recommend this 
week.

Scrapping the label, an acronym of 
black, Asian and minority ethnic, is one 
of the key proposals in a report from the 
independent Commission on Race and 
Ethnic Disparities, details of which have 
been shared with The Daily Telegraph.

The commission, which is led by 
Tony Sewell, an international education 
consultant, was set up by the Prime 
Minister last July after the Black Lives 
Matter protests.

A source familiar with the report said 
that the term had become “unhelpful 
and redundant” as the Government 
looked to tackle racial inequalities in 
the country.

One of the commission’s concerns is 
understood to be that the blanket term 
masks the more complicated picture of 
the different experiences of individual 
ethnic groups. 

Another is that after increasing the 
number of BAME staff they hire, com-
panies then feel there is no need to 
tackle other systemic racial problems, 
inadvertently curbing progress.

The commission’s report also 
includes research which is said to show 
that the term “ethnic minority” is more 
popular with people from ethnic minor-
ities than BAME or “people of colour”.

Critics may question whether the 
lack of a single, clear term that can sta-
tistically track progress will complicate 
attempts to drive up diversity in the 

public and private sector. The much-
anticipated report, which was due late 
last year but was pushed back because 
of the large submission of evidence, will 
trigger renewed debate about racial 
inequalities in Britain and the best way 
to tackle them.

A source familiar with the report said: 
“The commission has taken evidence 
from across the UK, examining the data 
to create a rigorous fact-based report on 
what is often a highly charged debate. 

“It was important for commissioners 
to produce findings based on data and 
evidence to try to take down the tem-
perature on this issue and have a debate 
based on facts, not driven by ideology.”

The commission was created last 
year when the scale of racism in West-
ern societies became a point of intense 
discussion in response to the death of 
George Floyd, 46, an African-American 
man. He died after a white police officer 
pinned him to the ground with a knee 
on his neck.

The trial of Derek Chauvin, 45, the 
former police officer accused of killing 
Mr Floyd, begins today in Minneapolis.

After Mr Floyd’s death, protests of 
anger and defiance swept first across 
America, becoming the biggest anti-
racism demonstrations in the country 
for half a century, and then spread to 
Britain and other parts of the world.

Mr Johnson said that he hoped a 
“positive agenda for change” would 
come from the commission when he 
announced its creation to look at some 
of the underlying issues highlighted by 
the protests.

The commission reviewed the causes 
Continued on page 2
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end, people could be tempted to shift 
outdoor activities indoors. Reflecting 
the concerns, the Metropolitan Police 
said yesterday they would be sending 
more officers to public spaces, with 
Scotland Yard warning they made “no 
apology for our tough stance on shut-
ting down large gatherings”.

The message of caution from the 
Government comes despite the success 
of the vaccine rollout, as more than 30 
million people in Britain have now had 
a jab – around 57 per cent of all adults.

And the number of new daily cases of 
Covid dropped to 3,768, the lowest since 
mid-September.

However, Health Secretary Matt 
Hancock said: “Every day we get closer 
to beating this virus. We have already 
vaccinated over half of the adult 
Continued on Page 4

Police struggle to fight rise in scam messages from criminal gangs
By Bill Gardner

POLICE and law enforcement are losing 
the war on criminal gangs behind a 
surge in scam messages, the UK’s most 
senior fraud investigator has suggested.

Graeme Biggar, director general of 
the National Economic Crime Centre, 
said cyber fraudsters were “finding it 
too easy” to plague the public with mil-
lions of fake texts, emails and phone 

calls. Mr Biggar, who leads the response 
to fraud at the National Crime Agency 
(NCA), warned that regular scam mes-
sages and calls would “increasingly 
become part of modern life” in the UK 
unless law enforcement agencies got 
better at tracking the perpetrators.

“I wouldn’t say that we are winning,” 
Mr Biggar told The Daily Telegraph. 

“It’s very easy for them to stay anon-
ymous. We can’t be definitive on who is 

doing this. This is hard to investigate.” 
Police forces also needed a “culture 
change” so that officers treated fraud as 
seriously as other major crimes, he 
added.

“We need to see a culture change in 
the police. Fraud has not been one of 
the areas they’ve gone for.”

During the past year criminals have 
seized on the pandemic to send millions 
of fake messages about vaccines, lock-

down fines and parcel deliveries. 
According to UK Finance, the banking 
industry body, UK consumers were 
scammed out of a record £479 million 
last year.

This included a 94 per cent increase 
in “impersonation scams” where crimi-
nals posing as trusted organisations 
such as the NHS and Royal Mail conned 
customers out of nearly £97million.

The Telegraph has discovered that 

scammers posing as the Royal Mail are 
using websites hosted in America to 
avoid UK law enforcemnt.

Mr Biggar said that while fraud 
accounted for 30 per cent of reported 
crime less than 1 per cent of policing 
and law enforcement was dedicated to 
stamping it out. 

Police figures show that out of more 
than 350,000 frauds reported to the 
Action Fraud national helpline last year  

only 5,101 offences resulted in a prose-
cution. The NCA and its partners 
including the National Cyber Security 
Centre have had their successes, with 
more than 36,000 distinct scams 
removed from 71,000 web pages. 

Hundreds of UK phone numbers 
involved in scams have been shut down 
in the last six months, a source said.

Reports: Page 7
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PART-TIME COMMUTERS OFFERED ‘SEASOn TICkET’ DEALS■
MOvE COMES AS FIRMS PREPARE FOR RETURn TO OFFICES■

RAIL commuters are to be offered 
‘fairer’ flexible season tickets to help 
them with a part-time return to the 
office next month.

The money-saving move comes after 
Boris Johnson said the official ‘work 
from home’ advice would be ditched 
from August 1 and bosses would be 
given ‘discretion’ to get staff back to 
the workplace. Now, Great Western 

by DOMINIC YEATMAN

Railway (GWR) is set to introduce a 
‘three-days-in-seven’ season ticket on 
its trains into London. Abellio, which 

runs the Merseyrail and Greater Anglia 
lines, is promising ‘dynamic discount-
ing’ – where people will get money off 
each time they travel on a route in a 
12-month period. 

And the Department for Transport 
has told other operators to come up 
with similar ideas. 

The move has been welcomed by 
passenger groups. ‘Bring it on,’ said 

Continued on Page 4 » 

 Bride and joy:. 
 Princess Beatrice  
 and her.husband. 
 Edoardo Mapelli  
 Mozzi in the  
 grounds of the  
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 their wedding 
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So infuriating – as nations open up for business 
with airport Covid tests, we do nothing... and

our economy crumbles. Now the Mail demands:

Friday, September 4, 2020 www.dailymail.co.uk Daily newspaper of the year 70p

The economy will nose-
dive until Covid testing is 
brought in at borders,  
furious business chiefs 
said last night.

Demanding urgent action from 

Boris Johnson, they warned 14-
day quarantine was crippling 
travel, wrecking trade prospects 
and jeopardising the recovery.  

The chief executive of Heathrow  
accused the Government of ‘doing 
nothing to protect jobs’. 

‘What makes me more angry is that 
we are putting this country’s future at 
risk,’ said John Holland-Kaye. 

‘We weren’t born as one of the world’s 
great trading nations. We got there 

through hard work and ingenuity over 
decades. And all that work will be lost 
if we stand by and do nothing to safely 
open up our borders.’

British Airways boss Willie Walsh said 
quarantine was ‘throttling business 
and holiday plans and handcuffing our

By Tom Payne, Daniel Martin 
and Francesca Washtell

Turn to Page 4

It’s not just airlines — 
UK plc is in a tailspin

Boris, let’s 
get Britain
flying again!

See
Page 9littlejohn

 

TMOS_Masthead_Lines

TMOS_Masthead_Reversed_Lines

BORIS JOhnSOn came close to death 
as he desperately fought coronavirus in 
an intensive care unit, his friends 
revealed last night.

After rallying, the Prime Minister told 
them that he owed his life to the doctors and 
nurses at St Thomas’ Hospital in London, 
adding: ‘I can’t thank them enough.’

The Mail on Sunday today reveals the 
extraordinary battle to save the stricken 
PM by medics who had been expecting him 
in hospital three days before he was finally 
admitted last Sunday. At one point, Mr John-
son’s plight was so grave that Cabinet Min-
isters and aides prayed for him.

While in hospital, Mr Johnson has been 
boosted by a love letter from his fiancee, 
Carrie Symonds, which included a scan of 
their unborn child.

The Prime Minister plans to recuperate at 
Chequers after his release from hospital 
but, with a further 979 coronavirus deaths 
announced yesterday, bringing the total in 
the UK to 9,937, his allies insist he will con-
trol the vital process of when – and how – 
Britain emerges from the lockdown.

Speaking at the daily press conference 
yesterday, Home Secretary Priti Patel said: 
‘It is vital that our Prime Minister gets  

Free inside
Find the 

EastEr 
Eggs

hidden in
this paper 

win
£10,000

sunday nEwspapEr oF thE yEarapril 12, 2020   £1.80

TV&    
puzzles

starts 
page 53

 32 page

pullouT
l Revealed: 
Full inside story of 
PM’s fight for life

boris: the nhs 
saved my life 

Assange fathered 
two babies inside   
embassy

By Harry Cole
DEpUTY pOliTiCal EDiTOr

see page 124

S
TE

LL
A

 M
O

R
R

IS
 

world exclusive

l He was so sick 
that all No 10 staff  
could do was pray

l Carrie’s love 
letter with scan 
of unborn baby 

 turn to page 6 ➤➤

see  
pAges  
4, 5

J O U R N A L I S M  Y O U  C A N  T R U S T  +  B R I T A I N ’ S  F A S T E S T  G R O W I N G  R E A D E R S H I PJ O U R N A L I S M  Y O U  C A N  T R U S T  +  B R I T A I N ’ S  F A S T E S T  G R O W I N G  R E A D E R S H I P

TV & RADIO GUIDE  P28   I  MOTHERS BEAR BRUNT OF HOME SCHOOLING  P10   I  COURTNEY WALSH  P59

UK  travel  chiefs 
demand  help  to  
save  industry
» Airlines call for Covid-19 tests at airports to save tourism businesses from financial ruin
» PM pressured to create ‘nuanced’ travel policy that does not rely on two-week quarantine
» Arrivals from Belgium and Luxembourg also expected to face fortnight in self-isolation
» Concern over infection rate in Croatia, as UK Government defends tightening rules

P8

How much 
truth is there  

in a royal 
biography?

BOOKS

Games&PuzzlesIn i every day – – 4-page pull-outIn ut

Wildlife warning: 1 in 4 UK 
mammals on extinction list

P6

Tech giants face crackdown 
for crushing competition

‘Your world ends’ 
Klopp and Robertson 
on their mental health

P56

P38

P23

The return of the 
camping holiday

P13

Are we still craving 
experiences?  

P12

Max Richter
‘My father 
didn’t consider 
music a  
serious  
thing to  
do in life’

P42

65p

 i@inews.co.uk    @theipaper 
 theipaper   theipaper

THURSDAY
30 JULY 2020

Number 3,021



10 CLIA YEARBOOK 2021 | cruising.org 11CLIA YEARBOOK 2021 | cruising.org

NEW RESOURCES
 DESTINATION FACTSHEETS

2021 saw the continuation of our popular 
Destination series, which has created a set of 
factsheets on the many different destinations 
that can be visited as part of a cruise holiday. 

Each factsheet follows a consistent format 
and layout, making it perfect for quick and 
easy reference. 

Each factsheet offers sections on: 

•	 Top 10 reasons to cruise there
•	 The best time to visit
•	 Top 10 key attractions - including a labelled map 

of the region
•	 Top 10 things to know before you go 

All the Destination Factsheets can 
be found online at cruising.org 

within the Agent Resources

CLIA YEARBOOK 2021 | cruising.org 11
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NEW RESOURCES
“NEW-TO” GUIDES

CLIA’s New-to-Cruise Guide and New-to-River Cruise Guides are popular 
resources available to all members. The existing ocean-focussed “New-to-Cruise 
Guide” was fully updated for 2021, ready to support you as we moved into the 
new year.

Following the recent Luxury & Expedition Showcase in April 2021, CLIA produced a New-to-Cruise guide 
dedicated to the Expedition sector. With a strong focus on destination, the guide covers the key expedition 
hotspots and gives you a flavour of what your guests could be looking forward to about each one. Our 
handy calendar also highlights the seasons of each, so you can offer advice on when best to travel.

The Guide also provides an overview of key elements that guests embarking on an Expedition cruise will 
need to know – how they will safely and sustainably be visiting some of the remotest locations visited by 
ship, the kinds of items to consider packing, the onboard cruise experience – and importantly, how it differs 
from more classic ocean cruising.

All the “New-to” Guides can be found online at cruising.org 
within the Agent Resources

13CLIA YEARBOOK 2021 | cruising.org

2021/2022 Overseas Escapes.
Your customers can find the freedom they’ve been dreaming of this winter on voyages sailing 
from Southampton to a variety of destinations including the Atlantic Coast and Iberia, Baltic, 

Caribbean and Short Breaks to Europe.

Q203N – Atlantic Coast 
12 nights  ◆ 18 January 2022

with ports of call including Malaga, 
Cadiz, Cartagena and Valencia.  

Balcony stateroom from £1,149pp

V210N – St Petersburg & Baltic Explorer

16 nights  ◆ 24 Apr 2022

with ports of call including Gothenburg, 
Gdynia, Helsinki and Tallin. 

Inside staterooms from £1,899pp

Q205N – Atlantic Coast & Iberia

7 nights  ◆ 13 February 2022

with ports of call to Vigo and Lisbon

Inside staterooms from £549pp

*Fares shown are based on two adults sharing a stateroom 
and are subject to change.

Example Early Saver Fares. 

For the latest news and information visit

Shinerewardsclub.com

Enter all of your Cunard Fare bookings to play our online game and earn Shine points. 
Remember, you can combine Cunard and P&O Cruises Shine points to choose from a selection 
of rewards from the latest technology, beauty products and electronics, or your very own cruise. 

Shuffle. Score. Shine.

Marketing support.
Visit shinerewardsclub.com to access a host of supporting materials and assets for your own marketing 

from guides to build your own web banners to ready-made window cards.
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2021 saw a continuation of many virtual event concepts we 
had developed in 2020, to make sure we could keep you in 

touch with CLIA cruise lines and the wider industry.

CLIA Wave Half-Wowers 
The latest product updates from our cruise lines, packaged 
neatly into 30 minutes

CLIA Cruise Takeovers 
Early evening interactive sessions, hosted by our cruise lines 
to give you a flavour of their brand and cruise experiences

CLIA Virtual River Cruise Showcase 
March 2021

CLIA Cruise Masterclasses 
Insight into cruise marketing and sales technique, hosted by 
expert guest presenters

CLIA Virtual Luxury & Expedition Showcase 
April 2021

CLIA Virtual Ship Tours & CLIA Introduces 
Focussing on particular ships or class of ship, including 
newbuilds on the orderbooks

CLIA Celebration of Cruise Week 
May 2021

CLIA Summer School 
A season of weekly product updates from our cruise lines. 
Across our summer term, we welcomed over 24 brands

CLIA Virtual Cruise Destination Showcase 
September 2021

River Cruising Expert Panel Discussions 
Each session focussing on the USPs of a specific river
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RIVER cruise
S H O W C A S E

C L I A  V I R T U A L

WAVE
HALF-WOWERS

CRUISE

2021

MASTERCLASS
CRUISE

LUXURY & 
EXPEDITION

S H O W C A S E

C L I A  V I R T U A L

24 - 28 MAY 2021

CELEBRATION
CRUISE WEEK

OF

SHIP TOURS
VIRTUAL

SHOWCASE
Thursday 9 September 2021

Watch back online
All recordings from these virtual events have been added 
online to our Webinars OnDemand library. A great mix of video 
content, the Webinars OnDemand portal of cruising.org allows 
you to watch back anything you may have missed. 

We encourage you to get involved and keep informed.  
Your CLIA membership and active participation ensure you are 
at the centre of the cruise industry.

VIRTUAL EVENTS
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NEW FOR 2021

Following our 2020 move to  
cruising.org, the global website of the 
cruise industry, all CLIA Travel Agency 
Members in active 2021 membership 
have CLIA ID numbers to identify 
themselves as an Official Travel Agent 
of the Global Cruise Industry.

In April, we launched the EMBARC ID 
card program, inviting all members 
to purchase a physical copy of their 
EMBARC ID card, which features your 
CLIA ID numbers, full name and Agency, 
as well as a passport-style photo. 

Alongside receiving the physical ID card 
confirming your membership status, card-holders 
enjoy discounted rates when registering for 
CLIA events, and access to additional benefits 
from CLIA Partner businesses. All CLIA in-person 
events will now include an EMBARC ID Prize Draw, 
exclusively for all EMBARC ID Card Holders in 
attendance on the day.

2022 EMBARC ID cards will be available soon. 
For more information please visit 

cruising.org/en-gb/travel-agent-centre/embarc-id

17CLIA YEARBOOK 2021 | cruising.org

THANK YOU TO OUR 2021 EMBARC ID SPONSORS

EMBARCID

www.portseattle.org    |    www.seattlecruisealaska.co.uk

Save time to explore Washington State

Discover

The Gateway to Alaska

C

M

Y

CM

MY

CY

CMY

K

ai163466569115_PoS_CruiseStay2021_CLIA_Print.pdf   1   10/19/21   10:48 AM



18 CLIA YEARBOOK 2021 | cruising.org 19CLIA YEARBOOK 2021 | cruising.org

A CRUISE FOR EVERYONE
It is a tribute to the resilience of the cruise industry 
that despite coming to a complete standstill for so 
many months, confidence never faltered and new 
ship order books remain as full as ever. Amazingly, 
despite the pandemic several new vessels were 
delivered last year (but only able to start sailing this 
summer); coming up in 2022, an incredible 17 new 
ocean-going ships are scheduled to launch.

Of those, four are Polar-class vessels designed 
to sail the icy waters of the Arctic, Antarctica and 
Northwest Passage and explore remote destinations 
such as the Russian Far East and Patagonia. It’s an 
extraordinary number for what traditionally has been 
a small specialist market but all are much needed to 
cope with demand from increasingly-adventurous 
customers looking to travel off-piste.

Next year and beyond will also see numerous new 
river ships enter service as more travellers discover 
the joys of travelling through countries on some of 
the world’s greatest waterways. The Danube and 
Rhine are firm favourites, but there are many more 
rivers to discover in Europe and further afield.
 
The Nile in Egypt, back on the radar after many 
years in the doldrums; the Mekong, blazing a trail 
though Cambodia and Vietnam; America’s legendary 
Mississippi; the Amazon’s wildlife wonderland. Fancy 
a cruise on Columbia’s Magdalena River? Most 
travellers will not have heard of it but it joins the line-
up from late 2023, offering a treat for those looking 
for new adventures.

In short, the opportunities are massive for agents to 
increase sales to past passengers and cruise virgins 
keen to discover new horizons, exotic lands and set 
foot in remote spots where only a select few have 
trod.

In luxury too, opportunities are growing. Once 
the preserve of a few cruise lines, this sector is 
developing apace with new names entering the 
market and more layers of luxury being added as 
expectations increase. Luxury means different things 
to different people, but whether clients want a small 
ship that counts passengers in their hundreds, 
crew trained to anticipate guests’ wishes, a choice 
of dining options or inclusive prices – or all of the 
above - there is a ship to suit. If your customer’s 
idea of luxury is casual exclusivity, look to the new 
generation of yachts and sailing ships.
 

FUTURE OPPORTUNITIES
WRITTEN BY JANE ARCHER

After the worst 18 months in the history of cruising, with ships around 
the world forced to stop sailing as Covid spread like wildfire across the globe, it’s 
wonderful to see so many vessels already back in the water – and many more about to 
get back into service – and demand for cruise holidays back on the radar. 

Passengers, starved for all those months of their favourite holiday, are snapping up cruises, 
not just for next year but 2023 and 2024. Whether new ships, favourite vessels, sailings 
close to home or around the world, the opportunities for selling cruise is fantastic.

The contemporary cruise lines, so perfect for 
families, are likewise adapting to meet the 
expectations of future cruisers. More choice in 
on-board dining, activities and entertainment, and 
stepping up service though technology are high 
on their agenda. Many are also eyeing the luxury 
market with lavish ship in a ship areas for those who 
seek exclusivity but are loath to give up the choice 
only the large resort-style vessels can deliver.

WHERE TO CRUISE
As sales records continue to be broken, fears the 
pandemic would quash customers’ appetite for 
cruising have proved unfounded. Instead, sailings 
for 2022 and beyond are flying off the shelves 
as people make up for months of lockdowns and 
border closures.

Long and world cruises, especially, have been in 
huge demand, and with Barbados open for business, 
and a favorite with Brits, cruise lines are offering 
more sailings from there to the Caribbean for the 
UK market, creating opportunities for agents to tap 
into the cruise-and-stay market. New players and 
itineraries make Antarctica this winter and next, and 
Alaska in summer 2022, highly desirable for those 
with an adventurous spirit.

Closer to home, Greece, the Canary Islands and 
Northern Europe look set to figure highly in the 
popularity charts for 2022, as does the UK. This 
summer’s seacations, borne of necessity, were so 
successful that lines are extending their seasons or 
returning in summer 2022 with new itineraries to 
keep the momentum going. These cruises naturally 
attracted a lot of past passengers; more surprising 
was the number of first-timers who hopped on board 
as they were too late to find accommodation in the 
UK and couldn’t travel overseas. If history repeats 
itself, and it usually does, they will be looking to book 
their next cruise if they haven’t already.
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FUTURE OPPORTUNITIES

THE WOW FACTOR
With everything from a Skywalk ropes course on 
P&O Cruises’ Arvia to a suite in a funnel on Disney’s 
Disney Wish, there’s plenty for cruisers to look 
forward to on 2022’s crop of new ships.

Sybarites are in for a treat on Silversea’s Silver 
Dawn, which debuts Otium, a luxurious wellness 
programme that takes its inspiration from the 
ancient Roman’s love of indulgence, pampering and 
pleasure. Talking of indulgence, Celebrity Beyond 
will have a new two-storey sundeck for suite guests 
in the exclusive Retreat and the first at-sea restaurant 
by Michelin-starred chef and restaurateur Daniel 
Boulud.

There are more foodie firsts on MSC Cruises’ new-
look World Europa (check out that Y-shaped aft that 
opens to the sea), which has a vegetarian Chef’s 
Garden Kitchen and Le Pescaderia seafood grill 
alongside established favourites including Butcher’s 
Cut steakhouse and Asian Teppanyaki grill. 

Thrill-seekers can test their mettle on Bolt, a roller-
coaster on Carnival Cruise Line’s new Carnival 
Celebration, which fittingly enters service on time 
to ‘celebrate’ the line’s 50th birthday. Back on the 
Disney Wish, splashtacular fun for all the family is 
promised on AquaMouse, a wild water ride through 
tubes high above the ship’s top decks.

Or how about feeling the force as you plunge 
10-storeys on The Drop, the world’s first freefall dry 
slide? It’s on Norwegian Cruise Line’s Norwegian 
Prima, which pairs lots that’s new with NCL favourites 
such as a go-kart track (but this one is longer than 
ever and even goes through the ship’s funnel) and 
The Haven, a exclusive spot for suite guests that has 
moved from the front to the back of the ship and 
now spans eight decks.

All these are just the tip of the new ship iceberg, 
which circles neatly back to those four expedition 
vessels coming out in 2022 with everything from 
Science labs to helicopters and submarines.

Oceans of opportunity? You bet!

proudly sponsors 
CLIA Selling Cruise Day

We reach 
3 IN 4 

adults who have 
taken a cruise in 

the last two years

Our readers 
account for 

75P 
IN EVERY £1 

spent 
on travel

Our daily 
readers are 

+44% 
more likely than 

the average 
adult to be 

cruisers
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A-ROSA River Cruises
e: hello@arosa-cruises.co.uk
t: 0292 267 2606
w: arosa-cruises.co.uk  
training: cruising.org

Amadeus River Cruises
e: amadeus@fredholidays.co.uk
t: 0800 035 6411
w: amadeus-rivercruises.com

AmaWaterways
e: agencysupport@amawaterways.com
t: 0800 520 2251	
w: amawaterways.co.uk/agent-login
training: AmaAcademy via Travel Agent Portal

American Cruise Lines
e: agents@americancruiselines.com
t: 0203 458 5700	
w: americancruiselines.com

APT 
e: agentclub@aptouring.co.uk
t: 0800 012 6686	
w: APTAgentClub.co.uk

Arena River Cruises
e: River@arenatravel.com
t: 01858 438499	
w: arenarivercruises.com

Aurora Expeditions
e: agentenquiries@aurora-expeditions.com
t: 0808 129 2005
w: auroraexpeditions.com.au/europe-uk-agents

Avalon Waterways
e: agencysales@cosmos.co.uk
t: 0330 808 8348	
w: avalonwaterways.co.uk
training: globustravelagents.co.uk

Azamara
e: UKAzamaraTrading@RCCL.com
t: 01932 834379 (Option 3)	
w: ClubAzamara.co.uk
 
Carnival Cruise Line
e: internationalsale@carnival.com
t: 020 7940 4460	
w: GoCCL.co.uk

Celebrity Cruises
e: celebritycentral@celebritycruises.com
t: 01932 834 379 (Option 2)
w: celebritycentral.co.uk
training: Celebrity Passport via Celebrity Central

 

Celestyal Cruises
t: Penny Moschidou - 07770 444 207
e: tradesupport@celestyal.com		
w: celestyal.com/uk

CroisiEurope Cruises
e: jfair@croisieurope.com
t: 020 8328 1281	
w: pro-uk.croisieurope.com/login-b2b
training: cruising.org

Crystal Cruises
e: sales@cruiseportfolio.co.uk
t: 020 7399 7602	
w: crystalcruises.co.uk 
training: crystalcruisestraining.co.uk

Cunard 
e: cunardpartnershipteam@cunard.co.uk 
t: 0344 338 8656 
w: shinerewardsclub.com 
Trade Facebook: Cunard travel agent sales

Disney Cruise Line
e: disneytravelagents.co.uk	
Trade Facebook: DisneyForAgents

Emerald Cruises
e: agencysales@emeraldcruises.co.uk
t: 0161 233 1988	
w: emeraldcruises.co.uk/agent-portal
training: Agent Academy via Agent Portal

Fred. Olsen Cruise Lines
e: cruise.sales@fredolsen.co.uk
t: 01473 746164	
w: fredolsencruises.com/agent

Hapag-Lloyd Cruises
e: aishling.mcloughlin@hl-cruises.com
t: 07852 488471	
w: hlc-agentcompass.com
w: hl-cruises.com
 
Holland America Line 
e: salessupport@hollandamerica.co.uk
t: 0344 338 8604	
w: GoHAL.com
training: halacademy.co.uk

Marella Cruises
t: 0203 451 2724 
w: retailagents.tui.co.uk/retail/thirdparty/login
training: discovermarellacruises.co.uk

MSC Cruises
e: tradesupportuk@msccruises.co.uk
t: 0208 756 4769
w: mscbook.com
training: MSC Masters (accessed via MSC Book)

HOW WOULD YOU  
REIMAGINE CRUISING?
VisitSingapore.com

SRI Cruise Ad 95mm (w) x 135mm (h).indd   1SRI Cruise Ad 95mm (w) x 135mm (h).indd   1 15/6/21   4:49 PM15/6/21   4:49 PM

KEY CRUISE LINE CONTACTS
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Mystic Cruises
w: mysticcruises.com
	
Nicko Cruises
e: michelle@lightbluetravel.co.uk
e: sales@lightbluetravel.co.uk
t: 01223 568900
w: nicko-cruises.co.uk
training: rivercruiseacademy.com

Norwegian Cruise Line
e: ukpartnershiprelations@ncl.com
t: 02381 245030	
w: norwegiancentral.ncl.com

Oceania Cruises
e: agencysales@oceaniacruises.com
t: 0345 505 1920	
w: oceaniacruises.com/agent
training: oceaniacruisestraining.co.uk

P&O Cruises
t: 0344 338 8005 
w: shinerewardsclub.com
Trade Facebook: P&O Cruises Travel Agent Sales

Ponant Yacht Cruises & Expeditions
e: bookings@ponant.com
t: 0808 234 3802
w: ponant.com
training: pro-en.ponant.com/customer/
account/login

Princess Cruises
e: academy@princesscruises.co.uk
t: 0344 338 8663 
w: onesourcecruises.com
training: Princess Academy 
(via OneSourceCruises.com)

Regent Seven Seas Cruises
e: agencysales@rssc.com	
t: 02380 682283 
w: regentrade.com

Royal Caribbean International
t: 0344 493 4005	
w: Myclubroyal.co.uk 
training: Learn.Myclubroyal.co.uk

SAGA
Reservations: 0800 074 8021
t: 0800 068 8732 
e: tradesupport@saga.co.uk
w: sagaagents.co.uk
training: sagaexperts.com

 
 
 
 
 
 

Scenic
e: agencysales@scenic.co.uk
t: 0161 233 1988	
e: scenic.co.uk/agent-portal
training: Agent Academy via Agent Portal

Seabourn
e: Salessupport@seabourn.co.uk
t: 0344 338 8614	
w: goseabourn.com
training: seabournacademy.co.uk

Sea Cloud Cruises
e: aringel@seacloud.com	
w: seacloud.com

Seadream Yacht Club
t: Natalie Read - 07917 847300
e: nread@seadream.com	
e: sales@seadream.com
w: seadream.com

Silversea Cruises
e: salesuk@silversea.com
t: 020 7340 0700 
w: silversea.com/other-resources/
travel-professional-center.html
training: silverseaacademy.com

Swan Hellenic
e: mario.bounas@swanhellenic.com
t: 0207 846 0271	
w: swanhellenic.com

Tradewind Voyages
e: guestservices@tradewindvoyages.com
t: 01473 932060	
w: tradewindvoyages.com
training: rachel.healey@tradewindvoyages.com

TUI River Cruises
t: 0203 451 2724
w: retailagents.tui.co.uk/retail/thirdparty/login

Uniworld Boutique River Cruises
e: agency.sales@uniworld.com 
t: 020 7468 4131
w: uniworld.com/uk
training: uniworld.com/uk/uniworld-university

Virgin Voyages
e: FirstMates@VirginVoyages.com
t: 0800 368 8912 
w: FirstMates.com
w: Trade-VoyageStore.com
training: FirstMates.com

Windstar Cruises
e: anna.perrott@windstarcruises.com
t: 020 7399 7669	
w: windstarcruises.com

KEY CRUISE LINE CONTACTS
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Sylvia Earle 
Aurora Expeditions
Tonnage: 8,500
Category: Expedition
Delivery expected: Spring 2022
Sailing: Baja California, Russian 
Far East, Alaska, Antarctica

Azamara Onward
Azamara  
Tonnage: 30,277 
Category: Ocean
In Service: Spring 2022
Sailing: Mediterranean
 

Carnival Celebration
Carnival Cruise Line  
Tonnage: 180,000
Category: Ocean / LNG
Class of ship: Excel Class
Delivery expected: Nov 2022
Sailing: Caribbean 

Name unconfirmed
Carnival Cruise Line
Tonnage: TBC
Category: Ocean
Class of ship: TBC
In Service: 2022
Sailing: TBC

Celebrity Beyond
Celebrity Cruises
Tonnage: 140,600
Category: Ocean
Class of ship: Edge Series
Delivery expected: April 2022 
Sailing: Mediterranean & Caribbean

Disney Wish
Disney Cruise Line
Tonnage: 144,000
Category: Ocean / LNG
Class of ship: Triton Class
Delivery expected: June 2022
Sailing: Caribbean 

Emerald Azzurra
Emerald Cruises
Tonnage: 5,175
Category: Ocean
Delivery expected: January 2022
Sailing: Adriatic Coast, Eastern & 
Western Mediterranean, the Red 
Sea, Black Sea 

MSC Seascape
MSC Cruises
Tonnage: 170,412
Category: Ocean 
Class of ship: Seaside EVO Class
Delivery expected: Nov 2022 
Sailing: TBC 

MSC World Europa
MSC Cruises
Tonnage: 205,700
Category: Ocean / LNG
Class of ship: World Class
Delivery expected: Oct 2022 
Sailing: Arabian Gulf

NEWBUILD NEWBUILD

NEWBUILD NEWBUILD

NEWBUILD NEWBUILDNEWBUILD

NEW OCEAN SHIPS 2022

THE 
WORLD’S 
NEWEST 
WONDER
EUROPE 2022 SAILINGS
ON SALE NOW
The awe-inspiring Wonder of the SeasSM sets sail from 
Barcelona and Rome in 2022, hitting some of the best 
Mediterranean hotspots. Be the first to experience the 
brand new pool deck, Playscape play area, and amped up 
AquaTheatre as well as everything the world’s biggest ship 
has to offer on this holiday worth waiting for.

214907 Clia_Yearbook_2021_v1.indd   1214907 Clia_Yearbook_2021_v1.indd   1 28/09/2021   10:0228/09/2021   10:02
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Norwegian Prima
Norwegian Cruise Line
Tonnage: 142,500
Category: Ocean 
Class of ship: Prima Class
Delivery expected: August 2022 
Sailing: Northern Europe, 
Caribbean, Bermuda

Arvia
P&O Cruises
Tonnage: 184,000
Category: Ocean / LNG
Class of ship: Excel Class
Delivery expected: Q4, 2022
Sailing: Caribbean 

Discovery Princess
Princess Cruises
Tonnage: 145,000
Category: Ocean 
Class of ship: Royal Class
Delivery expected: Spring 2022 
Sailing: Alaska, California & Mexico

Wonder of the Seas
Royal Caribbean International
Tonnage: 236,857
Category: Ocean 
Class of ship: Oasis Class
Delivery expected: March 2022
Sailing: Caribbean and 
Mediterranean

Seabourn Venture
Seabourn
Tonnage: 23,000
Category: Expedition
Delivery expected: April 2022
Sailing: Northern Europe and 
Arctic, The Americas, Antarctica. 

Vega
Swan Hellenic
Tonnage: 10,000 
Category: Expedition
Delivery expected: April 2022 
Sailing: Multiple destinations, 
starting with UK & Northern Europe 
 

Name unconfirmed
Swan Hellenic
Tonnage: 12,500
Category: Expedition
Delivery expected: Q4, 2022 
Sailing: TBC  

Valiant Lady
Virgin Voyages
Tonnage: 110,000
Category: Ocean / Adult Only 
Class of ship: Lady Ships
Delivery expected: March 2022
Sailing: Northern Europe and 
Mediterranean 

Resilient Lady
Virgin Voyages
Tonnage: 110,000
Category: Ocean / Adult Only
Class of ship: Lady Ships
Delivery expected: July 2022
Sailing: Greece and Croatia

NEWBUILD NEWBUILD NEWBUILD

NEWBUILD NEWBUILD NEWBUILD

NEWBUILD NEWBUILD NEWBUILD

NEW OCEAN SHIPS 2022

SET SAIL THE VIRGIN WAY

Get all of this included... ‘On Us’
No hidden fees. No surprises.

ALL FOOD INCLUDED

ENTERTAINMENT

TIPS INCLUDED

GROUP WORKOUTS

WIFI INCLUDED

BASIC BEVVIES

 A throw out the rule book, beach club under the stars, champagne in hand, Peek-a-View shower,  

leave the butler behind, come as you are, completely stress-free, infused with unique Virgin style, kind of luxury.

TRAVEL WEEKLY UK - SP.indd   1TRAVEL WEEKLY UK - SP.indd   1 2/5/20   1:11 PM2/5/20   1:11 PM
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A-ROSA Sena
A-ROSA
Capacity: 280 passengers
Delivery expected: May 2022
Sailing: Northern Rhine

Amadeus Cara
Amadeus River Cruises
Capacity: 163 passengers
Delivery expected: June 2022
Sailing: Danube, Rhine, Main, 
Dutch & Belgian Waterways 

American Symphony 
American Cruise Lines
Capacity: 175 passengers
Delivery expected: Mid 2022
Sailing: Mississippi

American Serenade
American Cruise Lines
Capacity: 175 passengers
Delivery expected: Q4 2022
Sailing: Mississippi

Polaris
APT Travelmarvel
Capacity: 182 passengers
Delivery expected: Q1 2022
Sailing: Rhine, Main and Danube

Capella
APT Travelmarvel
Capacity: 182 passengers
Delivery expected: Q1 2022
Sailing: Rhine, Main and Danube

Vega
APT Travelmarvel 
Capacity: 182 passengers
Delivery expected: Q1 2022
Sailing: Rhine, Main and Danube

Lady Eleganza
APT Travelmarvel
Capacity: 34 passengers
Delivery expected: April 2022
Sailing: Croatia (Coastal)

RV Apsara
APT Travelmarvel
Capacity: 108 passengers
In Service: July 2022
Sailing: Mekong

NEWBUILD NEWBUILDNEWBUILD

NEWBUILD NEWBUILDNEWBUILD

NEWBUILD NEWBUILD

NEW RIVER SHIPS 2022
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Arena
Arena River Cruises
Capacity: 192 passengers
In Service: April 2022
Sailing: Dutch Waterways, Rhine, 
Moselle and Danube 

Calypso
Arena River Cruises
Capacity: 92 passengers
In Service: May 2022
Sailing: Dutch Waterways, 
Rhine and Moselle 

Emerald Luna
Emerald Cruises
Capacity: 180 passengers
Delivery expected: January 2022
Sailing: Rhine, Main, Danube and 
Moselle

Spirit of the Danube
SAGA
Capacity: 190 passengers
Delivery expected: March 2022
Sailing: Dutch and Belgian 
Waterways, Rhine, Danube

TUI Isla
TUI River Cruises
Capacity: 155 passengers
In service: April 2022
Sailing: Dutch & Belgian 
Waterways, Rhine, Main,  
Moselle and Danube

NEWBUILD

J O I N  U S  O N  T H E  D A N U B E
2 0  -  2 2  M A R C H  2 0 2 2

REGISTRATION NOW OPEN!

RIVERview
C O N F E R E N C E

C L I A

NEW RIVER SHIPS 2022

NEWBUILD

SUBSCRIBE TODAY

scenic.co.uk | emeraldcruises.co.uk

PROUD
TO SUPPORT 
THE TRADET

W
O

GREAT BRAND
S

O
NE

GREAT COMPANY

Award-winning River and Ocean Cruises

Scenic and Emerald Cruises provide a complete ‘One-Stop Shop’ o� ering two 
complementary, award-winning brands designed to make selling cruising plain sailing. 

WHY BOOK WITH US?
• Dedicated Trade Team to support with sales, marketing 

and training
• Price parity promise
• 24/7 online booking system
• Unlimited luxury rewards for EVERY booking you make
• Agent Portal with everything you need to help make selling 

Scenic and Emerald Cruises easy

Joseph Grimley
Director of Trade Sales 

Joseph.Grimley@scenic.co.uk

William Young
Sales Manager, North

William.Young@scenic.co.uk

Wendi Hardy
Sales Manager, Central

Wendi.Hardy@scenic.co.uk

Danny Joel
Sales Manager, South

Danny.Joel@scenic.co.uk

For information about our award-winning river cruises, training, 
marketing support and more, contact your local Sales Manager

Truly all-inclusive river cruises

Ultra-luxury ocean cruises Brand-new superyacht cruises

Deluxe river cruises 
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IN-PERSON EVENTS

National Travel Agent Day onboard 
Celebrity Silhouette – July 2021
CLIA were delighted to host a group of EMBARC ID 
card holders onboard Celebrity Silhouette in July to 
celebrate National Travel Agent Day. Attendees were 
treated to a welcome reception on The Lawn, a ship 
tour and lunch in the exclusive Blu Restaurant.
 
CLIA Cruise Week – September 2021
As part of Cruise Week 2021, we were excited to get 
our agents back onboard for a number of exclusive 
events:

Royal Caribbean International’s Anthem of the Seas 
welcomed a group in Liverpool, with CLIA’s Andy 
Harmer hosting a Facebook Live with CLIA UK & 
Ireland Chair, VP Ben Bouldin.

Princess Cruises also awarded 30 lucky CLIA Travel 
Agents the opportunity to sail onboard Sky Princess 
for a 6 night “Seacation” voyage out of Southampton.

We’re aware that places on these first “return-to-in-person” events have been extremely limited and we haven’t 
been able to welcome many of our valued members onboard again yet. The appetite to host you onboard is most 
definitely there, and we will continue to work with our cruise lines to make more opportunities like these available.

FOR MORE INFORMATION OR TO REQUEST A PRINTED OR DIGITAL BROCHURE, 

PLEASE EMAIL AGENCYSALES@OCEANIACRUISES.COM

EXQUISITELY CRAFTED CUISINE. CURATED TRAVEL EXPERIENCES. SMALL SHIP LUXURY.

Y O U R  W O R L D  F R O M  A  N E W  P E R S P E C T I V E

Introducing Vista. A spectacular view to the future. 12 culinary 

venues offering extraordinary dining experiences. The most spacious 

staterooms at sea providing unequalled comfort. More staff  for fewer 

guests resulting in the most remarkable personal service.

Inaugural season itineraries to Europe, the Holy Lands and the 

Americas present countless opportunities for adventure.
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The RiverView Program is an additional training 
opportunity for agents wishing to specialise in 
the River cruise sector. Enrolment on the Program 
extends access to two in-depth training courses on 
European and Worldwide River Cruising – completion 
of which offers a Certificate of #RiverCruiseExpert 
status. Members also gain access to additional online 
resources including detailed river and operator 
profiles, and receive a monthly eNewsletter dedicated 
to the River Cruise sector.

2022 will see continued development of our river 
cruising resources, including our inaugural event 
on the Danube, welcoming delegates to Hungary’s 
capital, Budapest. The 3-day event will offer two 
nights of accommodation onboard river cruise ships 
in attendance and will be dedicated to building 
knowledge of worldwide river cruising opportunities.

2021 was the year that we invited member agents to become a 
#RiverCruiseExpert, as we launched the RiverView Program.

BECOME A RIVER CRUISE EXPERT

RIVERVIEW PROGRAM

Why choose to cruise

For your clients:
• Great value for money
•  Stylish well appointed cabins with 

panoramic windows
• Superb French cuisine
• All inclusive drinks
• Exclusive destinations
•  Largest choice of itineraries across 

European and exotic river cruises, 
coastal cruises and canal barges

For you the agent:
• Excellent commission rates
• 24/7 online booking portal
•  Dedicated trade sales 

support team
• UK reservations team
• Fam trip opportunities
• Training sessions
•  Generous group programme
•  Image and video library

EUROPE’S 

LARGEST 

RIVER CRUISE 

COMPANY WITH 

55 SHIPS

IM067100025. © CroisiEurope.

For our full  

range of fantastic  

special offers  
visit our 

Travel Agent 
website

with CroisiEurope?

Travel Agent website 
https://pro-uk.croisieurope.com/login-b2b

  French Company
INFORMATION AND RESERVATIONS: Tel. 0208 3281 281 • resuk@croisieurope.com  
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European River Cruising
Part 1: 	 History, The River cruise market, Trends,  
	 Cross-selling, Sales advice & FAQs
Part 2: 	Selling European Rivers 
 

Worldwide River Cruising
Part 1: 	 The Mekong, Yangtze & Nile 
Part 2: 	The Americas (Mississippi, Columbia & Snake 	
	 Rivers, Amazon) 
Part 3: 	 Indian Rivers (Ganges & Brahmaputra), 		
	 Irrawaddy, Chobe & Zambezi and Red River
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SELLING CRUISE DAY

#TOGETHERA      AIN
SELLING CRUISE DAY

THURSDAY 4 NOVEMBER 2021

THANK YOU TO ALL OUR 2021 EVENT SPONSORS

A LOOK BACK TO THE CLIA CONFERENCE 2019
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Cruise lines are committed to responsible tourism practices and are driving 
progress on the development and implementation of new environmental 

technologies for a sustainable future.

Keep these points in mind to help answer any questions your clients 
may have regarding the cruise industry’s efforts.

CLIA cruise lines made the first-ever industry-wide emissions 
commitment, pledging to reduce the rate of carbon emissions 
across the industry fleet by 40% by 2030.  
 
 

CLIA cruise lines have invested more than $23.5 billion in ships 
with new technologies and cleaner fuels to reduce air emissions 
and achieve greater efficiency. 
 

49% of new build capacity will rely on LNG fuel for primary 
propulsion. Liquified natural gas (LNG) fuel has virtually zero 
sulphur emissions, resulting in a 95 - 100% reduction in particulate 
emissions and 20% reduction in greenhouse gas emissions. 

CLIA cruise lines support local economies by bringing guests and 
crew to their shores and using local services and goods on ships. 
The industry sustains over 1.17 million jobs and $150 billion in 
economic impact worldwide.

While cruise ships comprise less than 1% of the global maritime 
community, the entire shipping industry benefits from the early 
adoption of new technologies and practices that did not exist just 
five to ten years ago. This includes LNG, exhaust gas cleaning 
systems and advanced water treatment systems.

HEAD TO CRUISING.ORG FOR MORE INFORMATION  

SUSTAINABILITY
WE'RE ALL IN THIS TOGETHER

41CLIA YEARBOOK 2021 | cruising.org

to free digital editions of  our suite of  publications
for the passenger shipping industry

www.cruiseandferry.net/magazines/subscriptions

Subscribe
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Cruise News & Opinion 
Keep up to date with the latest from all CLIA cruise 
lines. You’ll also find cruise related articles supplied 
by key cruise line contacts, journalists and cruise 
bloggers.

Digital Brochure Rack 
All current brochures published by CLIA cruise 
lines are available to download, share or print.

Agent Resources 
A library of CLIA-produced Factsheets, Guides, 
Reports and Presentations.

Cruise & Ship Search 
Access to an industry-leading Search to assist 
with finding the right ship and itinerary for your 
customer.

Cruise Line Contacts 
A listing of all key Trade Sales and Business 
Development contacts you need to grow your 
business.

Webinars OnDemand 
A great mix of video content, including Interviews, 
panel discussions and CLIA’s virtual events, the 
Webinars OnDemand portal of cruising.org allows 
you to watch back anything you may have missed. 
 
 

CLIA Cruise Podcast  
Our Podcast library offers a whole host of Audio-
Interviews from across the sector and is available to 
download from all Podcast providers.

New-to-Cruise Guide 
All the information at your fingertips specifically 
developed to assist agents new to the cruise sector.

New-to-River Cruise Guide 
Developed specifically to assist agents looking to 
start selling River Cruise holidays

Sustainability 
No industry has a stronger interest in protecting the 
oceans we sail and the destinations we visit than 
cruise. These pages explain the work being done 
by the industry to ensure cruising remains a leading 
form of Sustainable Tourism.

Touchdown TIS 
Your ticket to incredible savings as a travel industry 
professional. Find worldwide holiday deals at 
reduced rates exclusively for travel agents.

ONLINE AT CRUISING.ORG

Prices are per person and subject to availability, based on two people sharing a standard twin or double room. Prices are subject to change. Single occupancy supplements will 

apply for solo travellers. Hotel and room facilities vary and may be subject to additional fees. Some hotels require payment of local city taxes on arrival. Please call for pricing. 

We accept all major credit and debit cards. Railbookers UK Trading Ltd is a member of ABTA (Y6401) and holidays including flights are ATOL protected, number 7579.

Contact Your Local Travel Agent:

SCOTLAND

W I T H  R A I L B O O K E R S

Travel from anywhere in the UK

NEW DOWNLOAD!

visit railbookers.co.uk for your copy

London > Fort William > Oban

EDINBURGH, OBAN AND THE 

WEST HIGHLAND LINE

8 DAYS
FROM

PER PERSON

London > Inverness > Glasgow > Fort William >

Edinburgh > London

HIGHLIGHTS:

• Enjoy an overnight train journey on the Caledonian sleeper

• Explore Inverness, the gateway to the mesmerizing Scottish Highlands

• Tour the many unforgettable places and landscapes of the Isle of Skye

• Visit the Eilean Donan Castle, the most photographed castle in Scotland

• Take one of the worlds most beautiful train journeys through the West Highlands

• and more!

HIGHLIGHTS:

• Explore Edinburgh's history with skip-the-line entrance to the Castle

• Spend 2 nights in the beautiful seaside town of Oban

• Take one of the world's most beautiful train journeys through the 

   West Highlands on the Jacobite Steam Train (April to October only)

• Enjoy an overnight train journey on the 

   Caledonian Sleeper

HIGHLIGHTS:

• Discover the rich history of beautiful Edinburgh

• Embark on the journey of a lifetime through some of the UK's most spectacular 

   scenic onboard the luxurious Belmond Royal Scotsman

• Get out onto the water on the remote Loch Carron for a private Seal watching trip.

• Walk in the footsteps of Royalty with a private tour of Glamis Castle

• Cross the iconic Glenfinnan Viaduct aboard the romantic Jacobite steam train.

Edinburgh > Fort William > Edinburgh
 

BELMOND ROYAL SCOTSMAN SCOTLAND’S

CLASSIC SPLENDOURS

with Edinburgh and the Jacobite Steam Train

10 DAYS
FROM

£1,199*

£1049*

£6,449*

 
PER PERSON

9 DAYS
FROM

PER PERSON

GRAND TOUR OF SCOTLAND

HIGHLIGHTS:

• Explore Inverness, the gateway to the mesmerizing Scottish Highlands

• Tour the many unforgettable places and landscapes of the Isle of Skye

• Visit the Eilean Donan Castle, the most photographed castle in Scotland

• Discover Edinburgh's charms, such as its medieval Old Town and Princes Street
London > Inverness > Edinburgh > London  

SCOTTISH HIGHLANDS AND

THE ISLE OF SKYE

£649*
7 DAYS

FROM

PER PERSON

RIVERview
C O N F E R E N C E

C L I A

2 0 - 2 2  M A R C H  2 0 2 2

Now in its 10th year, the CLIA RiverView Conference will expand to host global CLIA Travel Agent members 
and offer a double-overnight event dedicated to building knowledge of worldwide river cruising 
opportunities, and showcasing a great variety of product through the support of our sponsors.

    R E G I S T R A T I O N  N O W  O P E N 
    A T  C R U I S I N G . O R G

FOR ALL RESOURCES, HEAD ONLINE TO YOUR MYCLIA DASHBOARD
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CLIA offers the only cruise industry certification 
scheme for travel agents in Europe, where every 
individual can follow their own e-learning path 
and gain a cruise Certification.
There are three levels of certification available. These must be completed in 
sequential order, beginning with The Introduction to Cruise Sales (Accredited 
status), progressing to Ambassador status and ultimately achieving the Master 
Certification with us, confirming your status as a true advocate of the cruise industry.

The certification scheme is a great mix of online learning modules, including 
courses on cruise destinations, sales techniques, the variety of cruise sectors and 
other topics specifically aimed at boosting your knowledge and expertise to help 
you grow your cruise sales.

Other elements for certification include the necessity for first hand cruise 
experience in the form of ship visits and to reach the top level of certification agents 
are requested to have experienced their own cruise holiday. CLIA membership 
includes all of the learning modules needed to complete the online part of 
Certification.

CLIA Certification 2021

THE INTRODUCTION TO CRUISE SALES 
(ACCREDITED) Certification 
Estimated completion time: 5 hours

Module 1: The Foundation of Cruise Sales
Module 2: Creating Options for Your Clients
Module 3: Recommending & Closing the Sale
Module 4: Becoming a Cruise Specialist
Module 5: Assessment 

AMBASSADOR Certification 
Estimated completion time: 10 hours

Elective Online Modules: Learners must choose 
10 modules to complete from the 27 Destination 
and Specialist modules available
Ship Visits: Learners will be required to register 
three ship visits to CLIA cruise line ships they 
have made.

MASTER Certification 
Estimated completion time: 20 hours

Elective Online Modules: Learners must choose 
an additional 15 modules to complete from the 
remaining 17 Destination and Specialist modules 
available.
Personal Cruise Experience: Learners will 
be required to register one cruise holiday (a 
minimum of 5 nights) aboard a CLIA cruise line 
that they have taken.
Greatest Journey Blog: Learners will be asked to 
upload a short cruise-inspired blog, entitled “My 
Greatest Journey”. We suggest a minimum word 
count of 300 words. The piece can focus on a 
particular port of call, an activity enjoyed onboard 
the ship or a particular excursion.

CLIA CERTIFICATION 2021

Sharon Trigg of Mundy Cruising named CLIA Cruise Master 2021
The Travel Weekly Agent Achievement Awards were held in September, honouring the efforts of 
travel agents throughout the most challenging times of 2020 and 2021. Our congratulations went to 
all winners with special recognition to the recipient of our CLIA Cruise Master Award, Sharon Trigg.

Welcome to a place where your clients can 
experience all the things they’ve been missing 
for so long. Only now, those things are even 
better than they’ve imagined. 

The third ship in our revolutionary Edge® Series 
takes our innovative outward-facing design 
further than ever, creating an even closer 
connection between you, the sea, and every 
exciting place on the horizon. Unwind in 
expanded open-air spaces, like our terraced 
Sunset Bar that’s nearly twice the size as before. 
Savour fine dining that rivals anything you’d find 
on land, now including the new Le Voyage by 
Daniel Boulud. And discover new ways to renew 
on two luxurious levels at The Retreat® Sundeck.

NOTICE: Health and safety protocols, guest conduct rules, and regional travel restrictions vary by ship and destination, and are subject to change without notice.
All images of Celebrity BeyondSM are artistic renderings based on current development concepts, which are subject to change without notice. Celebrity Beyond
and Beyond are trademarks of Celebrity Cruises. ©2021 Celebrity Cruises Inc. Ships’ registry: Malta and Ecuador.

MORE SPACE. MORE LUXURY. MORE CONNECTED.
CELEBRITY BEYOND.SM

Debuting from Southampton in April 2022.
2022 Mediterranean sailings on sale now. 

WELCOME, BEYOND

CELEBRITYCENTRAL.CO.UK
SALES & MARKETING TOOLS   |   NEWS   |   REWARDS & MORE
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CruiseTimes first eNewsletter available in November. Don’t miss out – subscribe online now!

Read it online at 
www.cruisetimes.net

• Exploration of challenges facing the industry
• In-depth analysis of cruise destinations and industry trends
• Expert independent reviews of new ships
• Updates and analysis of newbuild ocean cruise ship orderbook 
• Interviews with key cruise industry figures
• Detailed coverage of ocean, river and expedition cruising
• Key topics include: design; health & safety; sustainability & technology

Editor: Frances Gannon
E: editor@cruisetimes.net

Published by: Cedar Productions Limited

CruiseTimes
CLIA_2021:Layout 1  01/10/2021  15:39  Page 1

1
Ensure you have an active login, 
note down your CLIA Agency ID 
number and browse the unique 
resources available at your My 
CLIA Dashboard.

2 
 

 
Keep an eye on our Events page 
for all upcoming CLIA events. 

3 
 
Nearly all past virtual CLIA events 
can be re-visited from the Webinars 
OnDemand section of cruising.org. 

4	HAVE YOU 
	CONSIDERED 
	CERTIFICATION?

 
CLIA offers the only cruise industry 
certification scheme for travel 
agents in Europe, where every 
individual can follow their own 
e-learning path and gain a cruise 
Certification. Find full details at the 
CLIA Learning Academy.

5	ALREADY HOLD A 		
	CERTIFICATION? 

 
Look out for the Refresher Module 
in December to ensure you 
can maintain your achievement 
throughout 2022.

6	
 
 

 
Follow us across your preferred 
social media channels (We have a 
dedicated Agent Facebook Group 
and we’re also on LinkedIn, Twitter 
and Instagram).

7	

 
Perfect if you’re on the move, our 
monthly Podcast could be just what 
you are looking for!

8	PROMOTE YOUR 	
	CLIA MEMBERSHIP 
 

 
Membership confirms your status 
as an Official Travel Agency of the 
Cruise Industry – let us know if you 
need the CLIA logo to add to your 
website. We would also encourage 
you to check your Agency listing 
on CLIA’s Agency Finder.

9	ARE YOU A CRUISE 		
	CHAMPION?  
 

 
Our industry leading course is 
designed to help you to respond 
confidently to many of the issues 
and questions that customers may 
raise. Available online at  
cruising.org within the CLIA 
Learning Academy.

WHAT TO DO NOW?
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JOIN
US

GET 
SOCIAL!

Discover iconic and remote locations of the Mediterranean, following ‘safe sailing’ 
protocols, on board a ship which perfectly marries rich sailing heritage and 

modern luxury, with a sustainable twist. 

22 unique voyages between May - October 2022:

A NEW WAY TO DISCOVER THE MEDITERRANEAN

Spain

France

Italy

Albania

Montenegro

Croatia

Slovenia

Greece

Book with 
confidence with our 
‘Covid Promise’ 
& Safe Sailing’ 
Protocols

Call 01473 932060 
or visit tradewindvoyages.com

TUNE IN

WATCH 
BACK

VISIT 
CRUISING.ORG

https://cruising.org/en-gb/my-clia/my-clia-profile/my-info/my-certifications
https://cruising.org/en-gb/my-clia/my-clia-profile/my-info/my-certifications
https://cruising.org/en-gb/my-clia/my-clia-profile/my-info/my-certifications
https://www.facebook.com/groups/cliatravelagents
https://www.linkedin.com/company/clia-europe/
https://twitter.com/CLIAUK
https://www.instagram.com/cliaeuro/
https://soundcloud.com/cliacruise
https://cruising.org/en-gb/find-a-travel-agent
https://cruising.org/en-gb/travel-agent-centre/cruise-champion
https://cruising.org/en-gb/travel-agent-centre/cruise-champion
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Alex Norton - Travel Counsellors
Alexandra Galupa - World Travel SRL
Alexandre Schwager - Hupla Group Ltd
Alison Woodrow - Addison Travel Ltd
Ana Maria Sauer - World Travel SRL
Andrea Dixon - Broads Travel
Andreia Voloseniuc - World Travel SRL
Barbara James - Cruise Holidays UK
Barry Allaway - GoCruise
Beverley Boulton - Broads Travel
Brendan O'Connor - Hays Travel PTC
Carl Lynch - TLC Holidays
Carmen Ciuchi - World Travel SRL
Carol Kirkham - Kirkham Travel
Caroline Brotherton-Ratcliffe - Iglucruise.com
Caroline Jenkins - Travel Counsellors
Caroline Treleaven - Travel Counsellors
Catherine Mackey - Travel Counsellors
Christie Double - Panache Cruises
Corinna Ball - LoveItBookIt.com
Craig Gibson - GoCruise
Dana Kadarova - Ahoy Family Travel
Daniel Hammond - GoCruise & Travel
David Celino-Stock - Tickets Travel
David Tewkesbury – D4B Travel
Debbie Hill – The Perfect Escapes
Denise Hodgson - Travel The World 2
Denise North - InteleTravel
Diane Ware - The Travel Village Group
Dianne Cox - Midcounties Co-Operative
Dinah Alonso-Wilkes - Travel Counsellors
Donna Brown - Inteletravel
Donna Golland - Ocean Vacation
Elaine Meyrick - InteleTravel
Eleri Smith - Global Travel Worldwide Limited
Emma Sanger-Horwell - Wexas Travel
Fiona Sarre - Travel Counsellors
Gail Albert - All Aboard Ship Ahoy
Gail Stevens - 'Your Destiny' Travel

Gaynor Davies - Chester Travel Connection
Gill Simpson - Gill's One Stop Travel Shop
Gurlie Lonsdale - Not Just Travel
Hayley Meades - Mundy Cruising Plc
Heather Ascroft - The Travel Village Group
Helen Downie - Saltire Travel1
Helen Mahy - InteleTravel
Helen Smith - GoCruise & Travel
Helen Worthington - GoCruise
Hennie Opdam - Amondo
Iain Lunt - Barrhead Travel
Ian Le-Fevre - Travel Counsellors
Ian Warren - GoCruise
Ian Weir - Swords Travel
Iliyan Ivanov - TourMarketing
Jacqui Ridler - Paragon Plus Ltd
Jacqui Standridge - Spa Travel
James Pettitt - Curated Escapes Ltd
Janice Black (Abbott) - The Travel Village Group
Jennifer Ford - Cruise Beyond (Oasis Travel)
Jenny Cookman - Travel Counsellors
Jessica Aspin - Travel Counsellors
Joanne Fellows – InteleTravel
Joanne Marsh - ROL Cruise
Jonathan Howitt - The Cruise Room
Julie Frater - CruiseFraterPoultons
Karen Wright - Go2Gate Travel
Katherine Doyle - Bawtry Travel
Kathryn Pollitt - Blue Water Holidays
Katrina Smith - Travel Counsellors
Kerry Elgey - Inteletravel
Kerry Hewitt - Iglucruise.com
Kevin & Ann Booth - GoCruise
Kit Williams - Silver Compass
Laraine Angel - Spear Travels
Laura Muscalu - World Travel SRL
Lisa Byers - Travel Counsellors
Lisa Croke - Marble City Travel Ltd
Lisa Naylor - Dart Travel

Lizzie Adamson-Brown - Travel Counsellors
Lyndsay Patterson - The Travel Village Group
Lynn Boardman - Kyle Travel Services
Megan Ladle - TUI
Meriel Lowe - Wexas Travel
Michael Powell - Michael Powell Consultants
Nadine Cahill - Rainbow Travel with Nadine
Naledi Repaja - Travelbooking247
Neil Adamson - The Cruise Specialists
Neil Henderson - Cruise Nation
Nobengazi Qayiso - InteleTravel
Paige Collett - Serenity Holidays Ltd
Paul Dobson - Merlin Travel Group
Paula Llewellyn - Whitefeather Travel
Rebecca North - Cruise.Co.Uk
Rhys & Jane Bowen - GoCruise
Richard Terrell - Travel Counsellors
Robert Huish - Rob’s Travel Adventures
Russell Adamson - The Cruise Specialists
Sara McDonald - Independent Travel Agent
Sarah Bolton - Travel Counsellors
Sharon Allen - GoCruise
Sharon Trigg - Mundy Cruising Plc
Simon Wright - Treehouse Travel / Duckling Cruises
Stacey Kennedy - The Cruise Specialists
Stephen Bellingham - Travel Counsellors
Stuart Carlson - Cruise1st
Susan Broad - Triangle Travel Ltd
Susan Forsdike - The Travel Village Group
Susan Stevenson - Travel Counsellors
Tammie Richards - Treasured Travel
Tania Carvalho - Blue Haven Escapes
Tina Hammond - GoCruise & Travel
Tracey Weller - Baldwins Travel
Trevor Ridler - Baldwins Travel
Vidya Kesavan - Vidya's Travel Hub
Walter Colijn - Travel Counsellors
Zoe Lee - Century Travel (Paphos)

CONGRATULATIONS        
TO ALL OUR CLIA MASTERS OF 2021

THIS YEAR

CHOOSE FUN.

10599

ABTA No.Y5878

TRADE SUPPORT EMAIL
internationalsupport@carnival.com 

B Carnival Fun Team International

V @CarnivalFunTeam

RESERVATIONS 
0808 234 0680 
CALL THE TEAM 
0207 940 4460
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Holidays open up new possibilities. There’s time to reconnect, to try new things, and
to make happy memories together. 
 
Time for running, playing, climbing trees and flying kites, time for picnics and bare
feet. 
 
There’s time enough to share a laugh and watch the tide come in - for buckets and
spades and sandy sandwiches. 
 

The Family Holiday Association is a registered charity in England and Wales (800262) and Scotland (SC048203).

"It meant literally 'a break away' from
the daily struggles of life.  I was in a black
cloud and for the first time in many years

I began to feel normal on the holiday. 
 This break was a turning point for me
and I found myself having fun, which I

didn't believe could happen.  This helped
my relationship with my daughter and

we enjoyed many things together"

Your donations, hard work, and

participation make the world of

difference to the families we support.

With more than £30,000 raised to date,

that's over 600 days out for families who

otherwise would never get the

opportunity.

 W E L C O M E  T O  C R U I S E  P L U S 

Taking your customer’s cruise holiday  full circle

THE PERFECT  CRUISE  PLUS HOLIDAY,  
TA ILOR-MADE JUST  FOR YOUR CUSTOMERS

START THE 
ADVENTURE  

IN STYLE FLYING  
WITH THE WORLD’S 
LEADING AIRLINES

SAIL AWAY WITH  
THE WORLD’S  

MOST POPULAR  
CRUISE LINES

ADD STUNNING  
HOTEL STAYS AND 
EXCITING TOURS  
BEFORE OR AFTER 

THE CRUISE

Call 0800 014 7777 to speak to the Cruise Plus team today

Choose from our portfolio of over 100,000 
hotels for pre or post-cruise stays

Our dedicated sales team have almost  
40 years cruise experience

Our Trade Partnership Managers support  
and help grow your cruise business

We provide marketing support to help you promote 
cruise package holidays to inspire your customers
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CLIA IS DELIGHTED TO BE SUPPORTED
 BY THE WORLD’S GREATEST CRUISE LINES

CRUISE LINES INTERNATIONAL ASSOCIATIONCRUISE LINES INTERNATIONAL ASSOCIATION

cruising.org
We have strived to ensure accuracy throughout this document, however CLIA cannot be held responsible for any errors or omissions.

PEARL SEAS
C R U I S E S™


